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Thailand is gearing up to celebrate its annual Candle Festival in July. The event marks the beginning of Buddhist Lent
and marks Buddha’s first sermon. The message here is “let there be light”. While the 2021 edition went virtual due to the
pandemic, the country is throwing open its doors once again for the world to experience its rich cultural heritage.
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A joint vision of peace and progress, and shared prosperity endeavors are bringing India and ASEAN even closer. On the

30th anniversary of the ASEAN-India Dialogue, foreign ministers from both regions met to discuss opportunities for closer

collaboration. 

The agenda was to strengthen and deepen the ASEAN-India Strategic Partnership for mutual benefit. This included

political, security, economic, socio-cultural, and development cooperation. 

Officials from the participating countries discussed strategies to build an open and inclusive cooperation framework.

Ease of doing business and simpler trade rules were part of the conversation. The larger mission was to build a regional

partnership where countries work together to transform Southeast Asia socially and economically. 

INDO-ASEAN PRIORITIES GET INTERLINKED 
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A special meeting between foreign ministers of both regions will aid in peace and progress. 

Vision to improve peace, progress, and shared prosperity between India and ASEAN.

Cooperation to reduce the development gap and alleviate poverty.

Pledge to follow UN treaties on sea trade and regional cooperation. 

Effective implementation of the ASEAN-India Free Trade Area.

Strengthen connectivity under India’s Act East Policy. 

Develop an interoperable digital connectivity ecosystem.

Deeper cooperation for renewable energy and saving natural resources.

HIGHLIGHTS OF THE INDO-ASEAN SPECIAL MEETING:

Source: Ministry of External Affairs, India. 

https://mea.gov.in/bilateral-documents.htm?dtl/35416
https://mea.gov.in/bilateral-documents.htm?dtl/35416
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BUILDING CONNECTIVITY 

There is a rise in interdependence among ASEAN nations and India. To enable closer ties, the Special ASEAN-India

Foreign Ministers’ Meeting emphasized bridging connectivity gaps through policies such as ASEAN’s MPAC 2025 and

India’s Act East. 

MPAC 2025 is the Master Plan for ASEAN Connectivity by 2025. The five pillars of this plan are sustainable infrastructure,

digital innovation (open data, seamless logistics, regulatory excellence (trade ties), and people mobility (travel within

the region).

In conjunction with MPAC, India’s Act East Policy focuses on cooperation between India and ASEAN on trade, transport,

manufacturing, and infrastructure. 

Early completion of existing projects was also on the agenda. This includes the completion and operationalization of the

India-Myanmar-Thailand Trilateral Highway. The Imphal-Morel portion (in India) of the highway is expected to be

completed in 2023. Once fully built, this route will enable faster trade. 

The foreign ministers also expressed ambitions to extend this highway eastward to Lao PDR, Cambodia, and Vietnam.

The comprehensive network will enable quicker movement of goods in Southeast Asia.  

Moving forward

Most of ASEAN’s growth will be driven by urban centers. Close to 90 million additional people will move to urban areas in

these countries by 2030. This means that there is a dire need to improve the standard of living in cities, reduce pollution,

and decongest these spaces. 

The Indo-ASEAN delegation agreed on closer collaboration on the ASEAN Smart Cities Network. This policy involves

deploying technological and infrastructural solutions such as cybersecurity, a clean environment, public services,

upskilling, and business incubators, among others. 

Soon, a closer association between India and ASEAN will also be built on maritime and air connectivity. Instead of each

country working on furthering its self-interest, the Indo-ASEAN partnership will mark a harmonious and symbiotic

relationship between the member countries.   



A year after the military junta took over power in Myanmar, there is a state of uncertainty. The forces have reneged on

the promise to restore democracy in the country, while the citizens continue to protest. This has severely affected the

economy. 

Construction, garments, hospitality, and tourism industries are among the worst hit. Large corporations such as Chevron

have announced an exit from Myanmar amidst escalating violence. 

The situation at present is grim. Myanmar is on the brink of an economic collapse. The foreign debt stands at $11 billion,

with low reserves inhibiting repayment. Myanmar’s economy contracted by 18% in the financial year that ended in

September 2021. The World Bank projects a 1% for the year ending September 2022. 

HOW DID WE GET HERE?

In the November 2020 elections, pro-democracy leader Aung San Suu Kyi won the elections. But the military, or

Tatmadaw as it’s locally known, wasn’t convinced. Army general Min Aung Hlaing warned the army could revoke the

constitution. And on February 1, 2021, the Tatmadaw seized power from Suu Kyi. She and several senior leaders of her

party are under arrest. 

MYANMAR’S WAR IS AFFECTING BUSINESS
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Escalating violence is leading to heightened tension in the region, even as the junta is facing tough resistance. 
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 Over 1,350 civilians have died due to crackdowns

 Poverty rates set to triple to 25 million in urban areas alone

68% of citizens cut down food consumption due to lack of money

 400,000 people internally displaced fleeing their homes 

Internet disruptions widespread with 15 shutdowns

JUNTA SEIZED POWER IN MYANMAR: WHAT’S HAPPENING NOW?

Source: The Guardian, Forbes, and UNDP

Following this takeover, there was a nationwide crackdown. Widespread protests continue in Myanmar. Now, the

opposition to the regime is more organised and better armed.

Key roads and arterial regions are being impacted by the civil war, from Mandalay to Kachin.

Violence continues, undeterred. Estimates suggest that 1,350 civilians have been killed in Myanmar since February 2021.

Internet shutdowns are widespread and are being used as a measure to control dissent.

BUSINESSES STRUGGLE

A slew of companies, including Voltalia, Posco, TotalEnergies, and Chevron, have decided to exit Myanmar to avoid

getting tangled in the violence. 

Locally, there is a currency crisis brewing. Myanmar's central bank has now decided that foreign currencies won’t be

used for domestic transactions. This is to minimise exchange rate instability. Alternative payment systems, such as the

one used in Russia, are being explored. 

However, with tourism picking up, there is some glimmer of hope. Domestic travellers have fueled a business boom for

hotels, even as international tourism is yet to recover. Amidst this, international flights have resumed and Covid testing

requirements have been relaxed. 

Meanwhile, Myanmar is gearing up for “free and fair elections” in 2023. The UN has called this a ‘preposterous’ promise. 

https://www.theguardian.com/global-development/2022/feb/01/myanmar-coup-a-year-under-military-rule-in-numbers
https://www.forbes.com/sites/emmawoollacott/2022/04/28/internet-shutdowns-rocket-as-governments-crack-down-on-dissent/?sh=54bcf11a3613
https://www.undp.org/press-releases/myanmar-urban-poverty-rates-set-triple-new-united-nations-survey-finds
https://www.reuters.com/article/myanmar-politics-foreign-companies-idUSL8N2U12AI
https://thediplomat.com/2022/05/myanmar-central-bank-orders-government-agencies-to-stop-using-foreign-currencies/
https://www.republicworld.com/world-news/rest-of-the-world-news/myanmar-negotiating-to-de-dollarize-economy-join-russias-alternative-payment-system-articleshow.html
https://thediplomat.com/2022/06/amid-conflict-travel-flickers-back-to-life-in-myanmar/
https://elevenmyanmar.com/news/myanmar-to-resume-international-flights-on-april-17th-follow-government-directives
https://www.voanews.com/a/un-expert-calls-myanmar-s-pledge-for-clean-elections-preposterous/6629648.html


No one simply said that “Culture eats strategy for breakfast”. While strategy can come from resourcefulness and skill,

culture needs engagement, passion, and execution and every organisation needs leaders who take their

organisation into the future. How good is any firm in a foreign land with the best-in-class executives, star-studded

education portfolios but with little or no understanding of the organisation’s values. Without any doubt, digging

deeper into an applicant’s professional story is important, painstaking and must be done meticulously.

 

ABP’S EXECUTIVE SEARCH SERVICES IN SOUTHEAST ASIA 
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Search process must be

organised and well

documented. ASEAN

Business Partners

proposes a thorough

process where the hiring

company has a

meaningful role in

selecting the candidate

whereas, as executive

search experts we have

the due diligence, talent

mapping, referencing and

follow-ups taken care of. 
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Regional knowledge, sectoral expertise, extensive global reach are important factors for any hiring project to be

successful. Be it management, sales, operations, logistics, analysts and sectoral experts, ASEAN Business Partners is

committed to recommending the most appropriate candidates. With its local presence in six big markets in Southeast

Asia – Indonesia, Vietnam, Philippines, Thailand, Singapore and Malaysia, ASEAN Business Partners can assure you

success in building and managing a high functional team in the region. 

ABP is a team of diverse leaders from several disciplines and has over 200 years of cumulative professional experience

in sales, marketing, finance and operations roles in FMCG, Pharmaceuticals, Personal Care, Finance, Health and

Hospitality. ABP’s senior management team has strong, ongoing and growing network across the globe. We can analyse

client companies’ needs to find an select leaders that will ensure the company will outperform. 

We know it is not just about finding the right cultural and technical fit, but securing them on time. ABP looks forward to

being an enabler in hiring the people who will match, understand and implement your value system. Write to us

contact@bizasean.com.



Chusak is a tour operator in Phuket in Thailand. But with decades of foul smelling untreated black water let into the

Bang Tao and Surin beaches, tourism service providers like Chusak may have to shut shop as tourists will stop

travelling to these destinations with foul smelling, black water in the beaches. Coastal tourism, that the ASEAN region

is popular for, is facing a lot of risk because of pollution caused by waste water discharge by factories, hotels and

large establishments. Year after year there have been conversations on the waste water discharged into the ocean

and large water bodies by various domestic and commercial industries in the international sustainability forums.

Conversations have resulted in little or no action.

Thailand is one of the most popular tourist destination and industrial hub in Southeast Asia. The country of over 68

million people, covers a land area of 513,115 square kilometers – with a mix of mountains, forests and coastal areas. 

There are a total of 25 river basins and 59 rivers and reservoirs in Thailand. In 2020, only 9 rivers of the 59 rivers and

reservoirs met the surface water quality standard by Water Quality Index, according to a report by Pollution Control

Department in 2020. The main sources were quoted to be pollution from the industrial and domestic sectors. 

About 600,000 million cubic meter of rainwater, which is close to 75 percent of total rainfall received, is lost through

evaporation, evapotranspiration and infiltration every year. It is the remaining 25 percent or 200,000 million cubic

meter constitutes the runoff that flows in rivers and streams.

The water demand in Thailand is around 70,000 million cubic meter per year. Of the 200,000 million cubic meter

surface water, only about 40% of it is fit for consumption and domestic usage. Although the demand for surface

water seems to be met every year, more water can be saved every year with controls over grey water or waste

water discharge. 

HOTELS INDUSTRY A LOW HANGING FRUIT FOR WASTE
WATER MANAGEMENT IN THAILAND
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Trey Ratcliff/ Flickr
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In foreseeable future, with Thailand being a growing industrial and tourism hub may end up with a water crisis if not

properly mitigated. Industries and Tourism are important and priority sectors for wastewater management.

Untreated domestic sewage, industrial wastewater and solid hazardous wastes are discharged in in surface water

bodies. It is reported that one third of Thailand's surface water is unusable. The quality of surface water varies across the

four regions of the country, but tests show that surface water in the Northern Central and Southern regions are the

poorest quality. The largest sources of groundwater are located in the middle and lower plains around Bangkok.

The challenge lies on the fact that there is no clear policy on extracting groundwater beyond sustainable yield levels,

which means that there is an over-exploitation of groundwater extraction rates. The Bangkok Municipal Association has

imposed a fine of 4 baht per cubic meter of any waste water released by industrial and hotel establishments. 

One of the major sources of wastewater is from the Domestic/Commercial Wastewater - 9.6 million cubic meter of

wastewater is generated annually from this segment. Of this, the Hotel segment contributes to one fourth of the

Domestic/Commercial wastewater. Major sources of effluent produced from many hotels are from kitchen, laundry and

guest floor and outdoors.

The total revenue from Thai hotel industry accounted for US$5400 in 2019 and tourism industry accounted for 22% of

GDP. With increasing push from government, it is becoming important for hotel industry to align with sustainable and

ecological practices of conserving and using renewable sources. Despite government mandate against waste water

discharge from hotels, fairly large number of them have been flouting the rules. 

Thai Hotels Association has been promoting eco-tourism as a cost-effective way of protecting the country's most

valuable asset - its natural environment - while also investing in the tourism industry's future. Thai hotels are gradually

adopting technologies such as the Sewage or Effluent Treatment Plant and Reverse Osmosis technologies. Only a few

Thai hotels are reusing treated grey water from baths, swimming pools and sinks to irrigate agricultural fields. Eco-

friendly hotels can adopt new technologies such as leak detection and control of water loss, low flow fittings, infrared

taps and low-flush toilets to ensure controlled usage water at the least. 

Statista

In foreseeable future, with Thailand being a growing

industrial and tourism hub may end up with a water

crisis if not properly mitigated. Industries and Tourism

are important and priority sectors for wastewater

management.

Untreated domestic sewage, industrial wastewater

and solid hazardous wastes are discharged in in

surface water bodies. It is reported that one third of

Thailand's surface water is unusable. The quality of

surface water varies across the four regions of the

country, but tests show that surface water in the  

Northern Central and Southern regions are the poorest quality. The largest sources of groundwater are located in the

middle and lower plains around Bangkok.



Large hotels chains such as Laguna Phuket, Centara Hotels & Resorts and Dusit International have managed to receive

ecofriendly accreditation to be relevant in the international sustainable business forums. Yet there is more to be done

and there is a growing need for effective and affordable waste water management system for sustainable and

conscious tourism businesses in Thailand.

This document is part of the whitepaper prepared by ASEAN Business Partners. We are a market entry and specialist firm

for the ASEAN region. Please get in touch at contact@bizasean.com if you would like to know more about this

whitepaper and ABP’s market research & entry services.
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Water discharged form a

kitchen is normally greasy

and is not economic to reuse

water. Wastewater from

kitchen contains, soap and

detergents, and other

dissolved and suspended

compounds.

Water consumption in a laundry

may account up to 30% of total

water. Laundry wastewater

contain soaps, detergents,

chlorinated and aromatic

solvents and fats, grease and oil

from inorganic heavy metals

and other substances.

Water (both hot and cold)

consumption is mainly in

bath rooms for either shower

or bath containing soaps.

Outdoor sources like water

for swimming pool contains

high level of chlorine. 



Southeast Asia is transforming digitally. Spurred by the widespread availability and adoption of technology, it is

hoped that financial inclusion in the region will get an impetus. Financial regulators in ASEAN are responding to this

possibility with urgent changes in policy aimed at closing the digital accessibility gaps. 

There is a need for change. Nearly 70% of the region’s 660 million-strong population remains unbanked. However,

there still is an easy adoption of e-wallets. For instance, in the Philippines, 78% of those outside the banking system

already use a simple e-wallet, Google found. And regulations are encouraging wider adoption.

LAY OF THE REGULATORY LAND

Conducive regulations and government policies have come about over the last five years, particularly from 2020

onwards. Among them, the Philippines gave digital banks the nod by creating a new licence category for branchless

lenders in late 2020. In Vietnam, digital bank Timo Plus relaunched with expanded offerings. Bank of Thailand had

already launched a regulatory sandbox for testing out fintech services back in late 2016. 

To boost universal cash payments, the countries have standardised QR codes. National digitised identification and

verification efforts are in the works in the Philippines, Thailand, and Vietnam. 

GAPS THAT REMAIN

The challenge is to cover the entire population. There are holes in digital literacy and financial literacy in the region.

So far, small and medium enterprises (SMEs) have been overlooked in the growth story. Cash is dominantly used by

the older population, although debit card uptake is being mandated for many services by governments.

FINANCE IS MOVING DIGITAL IN SEA
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Southeast Asia is quickly adopting virtual financial services and fixing lags in delivery infrastructure 

https://www.weforum.org/agenda/2022/05/bridging-southeast-asia-digital-divide-driving-financial-inclusion/
https://www.thinkwithgoogle.com/intl/en-apac/consumer-insights/consumer-journey/digital-finance-transformation-philippines/
https://asia.nikkei.com/Business/Finance/Philippines-greenlights-digital-banks-as-pandemic-drives-demand
https://asia.nikkei.com/Business/Finance/Vietnam-digital-bank-relaunches-as-e-commerce-booms
https://financialinstitutions.bakermckenzie.com/2017/08/03/thailand-the-fintech-wave-and-regulatory-response/
https://www.bangkokpost.com/business/2313554/ndid-bullish-on-outlook-for-identity-verification
https://asia.nikkei.com/Business/Electronics/Vietnam-adopts-NEC-s-biometric-ID-system-registering-50m
https://www.weforum.org/agenda/2022/01/south-east-asia-sme-digitization-financial-services/
https://www.weforum.org/agenda/2022/01/south-east-asia-sme-digitization-financial-services/
https://www.jpmorgan.com/merchant-services/insights/reports/thailand-2020
https://assets.kpmg/content/dam/kpmg/id/pdf/2017/01/id-retail-payments-in-indonesia.pdf
https://assets.kpmg/content/dam/kpmg/id/pdf/2017/01/id-retail-payments-in-indonesia.pdf
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Data remains vulnerable. Member states adopted the ASEAN Framework on Personal Data Protection in 2016, but have

not actively implemented the guidelines. While the Philippines, Malaysia, Singapore, and Thailand have data privacy laws

in place, Indonesia is yet to enact the draft Bill on the Protection of Private Personal Data. Vietnam has no full law on

data privacy yet. 

NEXT STEPS TO ENCOURAGE UPTAKE

National development plans of Southeast Asia governments uniformly include goals for digital connectivity and trade.

Related regulations have recently come into place and are still developing. While accelerating uptake, policies are

needed to build trust among users to equip them against rising fraud. 

Steps are being taken to address this. For example, Vietnam is giving industries like rural tourism a digital revamp

through a public-private partnership. Legislation by the Bangko Sentral ng Pilipinas (BSP) like its Innovation Act and

Personal Property Security Act, is expected to stimulate the inclusion of SMEs in the digital economy. 

By and large, regulators will remain motivated to remove any regulatory barriers to going digital.

https://www.dentons.com/en/insights/articles/2022/june/13/indonesias-draft-law-bring-clarity-to-regulation-of-data-handling-and-e-commerce
https://fintechnews.sg/55237/e-commerce/in-southeast-asia-new-digital-habits-boost-digital-payments-and-consequently-fraud/
https://opengovasia.com/vietnam-aims-to-develop-rural-tourism-through-digital-transformation/
https://www.weforum.org/agenda/2022/01/south-east-asia-sme-digitization-financial-services/


ABOUT US

ASEAN Business Partners is an independent, market entry and market growth specialists that helps internationally oriented

companies manage and grow their operations in ASEAN sustainably and profitably. We are well-networked, independent of

governments, and dedicated purely to serving our clients. Our management and country experts are unrivaled in their ASEAN

network, experience, and expertise, with proven credentials.

We are a team of top-class professionals with expertise in different industries. Our executives have worked as CEOs, CFOs

and in other senior positions in top multi-national companies and represent the best talent available globally. Our founder,

Sumit Dutta, is an ex-HSBC CEO who has worked in Indonesia, Vietnam, Hong Kong, India, and the US. A majority of our team

and country experts are former senior-level executives from multinational corporations.

We are passionate about the ASEAN region, one of the highest growth markets in the world, and believe it will be the market

of choice for all forward-looking international companies. We seek to create value for our clients and their customers in

ASEAN, and so contribute to the prosperity of ASEAN nations and their people.

Please take a moment to review our website. If there is any way we can assist you, please reach out to us.
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The report is prepared using information of a general nature and is not intended to address the circumstances of any
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these sources is believed to be reliable. The information available in the report is selective and subject to updation, revision

and amendment. While the information provided therein is believed to be accurate and reliable, ASEAN Business Partners

does not make any representations or warranties, expressed or implied, as to the accuracy or completeness of such

information and data available in the public domain. While due care has been taken while preparing the newsletter. ASEAN

Business Partners does not accept any liability whatsoever, for any direct or consequential loss.
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